VIPro LOYALTY PROGRAM TERMS AND CONDITIONS
“VIPro”

V-PROTECT sp. zo.0.
ul. Ustugowa 29, 72-010 Police
KRS 0000919383 | NIP 8513263565 | REGON 389816906

These Terms and Conditions enter into force on the date they are published by the Organizer.

§ 1. General provisions

1. These Terms and Conditions set out the rules of the “VIPro” loyalty program (hereinafter: the “Program”),
organized by V-PROTECT sp. z 0.0., a limited liability company with its registered office in Police, ul. Ustugowa
29, 72-010 Police, entered in the Register of Entrepreneurs of the National Court Register under KRS No.
0000919383, NIP 8513263565, REGON 389816906 (hereinafter: the “Organizer”).

2. The purpose of the Program is to reward long-term purchases made from the Organizer and to enable
Participants to exchange accumulated Points for Rewards.

3. Participation in the Program is voluntary and free of charge. Participation does not affect the prices of
goods and services resulting from separate offers, agreements or commercial terms, unless the Organizer
expressly provides otherwise as part of a separate promotion.

4. The Program may be operated in markets in which the Organizer sells and delivers its products. The
availability of individual Rewards, delivery terms and the catalog may vary by country.

5. These Terms and Conditions and current information about the Program are made available on the
Organizer’s website or through another channel indicated to Participants.

VIPro Program | Loyalty Program Terms and Conditions



§ 2. Definitions

1. Participant - a Customer who has validly joined the Program. If the purchaser named on an invoice is an
entrepreneur, legal person or other organizational entity, that entity is the Participant, not its employee,
representative or person placing an order on its behalf.

2. Customer - an entity purchasing from the Organizer; in the case of an individual, participation in the
Program requires the person to be at least 18 years old.

3. Account - an individual record of a Participant in the Program system, identified in particular by tax
identification number (NIP), customer number, e-mail address or another identifier used by the Organizer.

4. Points - accounting units of the Program awarded in accordance with these Terms and Conditions; Points
are not legal tender, electronic money or a financial instrument.

5. Qualifying Turnover - the net value of sales of the Organizer’s products and services attributed to the
Participant, made from the date of valid joining of the Program, after discounts and adjustments, excluding
VAT, transport costs, additional charges and the value of cancelled, returned or unpaid transactions.

6. Settlement Year - the calendar year, from 1 January to 31 December.

7. Status - the Participant’s level in the Program determined on the basis of Qualifying Turnover achieved in a
given Settlement Year.

8. Reward - a benefit available under the Program, including in particular a physical reward, voucher, service
or another benefit specified in the current Rewards Catalog.

9. Rewards Catalog - the current list of Rewards, their availability and applicable Point Thresholds,
published by the Organizer.

10. Promotional Campaign — a temporary campaign within the Program providing additional Points,
multipliers, bonuses, special Rewards or other benefits on terms announced by the Organizer.

§ 3. Joining and participation rules

1. A Customer of the Organizer may join the Program by accepting these Terms and Conditions in a manner
made available by the Organizer, in particular through the online store, electronically or by submitting a
separate declaration.

2. A Participant may have one Account assigned to the same entity. The Organizer may merge duplicate
Accounts assigned to the same Participant.

3. The Participant undertakes to provide accurate data and to update it if it changes.

4. A Participant that is an entrepreneur is responsible for identifying persons authorized to submit instructions
concerning the Account and collect Rewards. A Reward granted in connection with the entrepreneur’s
purchases is due to the Participant, unless applicable law or the Participant’s internal rules provide
otherwise.

5. AReward may be intended by the Participant for use by a family member or another third party, including a
child; however, rights against the Organizer arising from the Program belong exclusively to the Participant.

6. Participation may not be used in a manner contrary to law, good practice, fair dealing or for the purpose of
obtaining undue benefits.

7. A Participant may join the Program at any time during a Settlement Year. If the Participant joins during a
Settlement Year, Qualifying Turnover and Points are calculated from the date of valid joining. Transactions
made before that date are not included unless the Organizer provides otherwise as part of a duly announced
Promotional Campaign.
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§ 4. Awarding Points

1. For each PLN 1 of Qualifying Turnover, 1 base Point is awarded. Where applicable, base Points are subject
to the multiplier resulting from the Participant’s Status and to other bonuses provided for in these Terms and
Conditions or a separate Promotional Campaign. The method of awarding Points does not imply a fixed
monetary value of a Point or a fixed conversion rate between Points and the retail value of a Reward.

2. For sales settled in a currency other than PLN, Qualifying Turnover is converted into PLN at the exchange
rate used by the Organizer in its sales system or, if no such rate is specified, at the average exchange rate of
the National Bank of Poland (NBP) from the last business day preceding the invoice date.

3. Points are awarded only for transactions that have been fully completed and paid within the deadline
stated on the invoice or in individual payment terms. The Organizer may withhold the awarding of Points until
the transaction has been fully settled.

4. Points are credited to the Account after payment has been recorded, no later than within a reasonable
technical period after settlement.

5. Qualifying Turnover is determined in whole PLN amounts in accordance with mathematical rounding rules.

6. The Organizer may exclude specific products, services, additional costs or transactions from earning
Points, provided that the Participant is informed of the exclusion before the purchase is made.

§ 5. Statuses and Point multipliers

1. A Participant’s Status depends on the Qualifying Turnover achieved in a given Settlement Year:

Status Annual Qualifying Turnover Multiplier Status Bonus Benefit

START PLN 0-49,999.99 1.00% 0 pts base level

SILVER PLN 50,000-99,999.99 1.05x 0 pts 5% more Points

GOLD PLN 100,000-249,999.99 1.10x 10,000 pts 10% more Points + Bonus
PLATINUM PLN 250,000-499,999.99 1.15x 25,000 pts 15% more Points + Bonus
VIP from PLN 500,000 1.20x 50,000 pts 20% more Points + Bonus

2. Upon reaching the threshold for a higher Status, the Organizer adjusts the Points awarded from the date the
Participant validly joined the Program in the given Settlement Year so that the Qualifying Turnover achieved
from that date in that year is covered by the multiplier corresponding to the highest Status reached.

3. The Status Bonus is awarded once per Settlement Year up to the amount corresponding to the highest
Status reached. If the Participant advances from GOLD to PLATINUM or VIP, the Organizer credits only the
difference between the bonus due for the new Status and the bonus previously awarded in the same
Settlement Year.

4. Calculation example: a Participant who achieves PLN 100,000 of Qualifying Turnover in a Settlement Year
receives a total of 120,000 Points: 100,000 x 1.10 + 10,000 bonus Points. The number of Points required for a
specific Reward is specified in the current Rewards Catalog.

5. Qualifying Turnover and Status are determined separately for each Settlement Year. Calculation of turnover
for a new Settlement Year begins on 1 January.
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§ 6. Promotional Campaigns and additional Points

1. The Organizer may organize Promotional Campaigns, including in particular awarding additional Points for
selected products, categories, order values, first purchases in a new category, new products or other sales-
related activities.

2. The terms of a Promotional Campaign, including its duration, eligible group, calculation method and rules
for combining it with the Status multiplier, are announced before the campaign starts or, at the latest, when it
begins.

3. Unless the terms of a Promotional Campaign provide otherwise, promotional bonuses are not cumulative
and the Participant receives the more favorable of the available bonuses.

4. The Organizer may award discretionary Points in connection with a complaint, service action, marketing
campaign or another justified situation.

§ 7. Point balance, validity and nature

1. Information about the Point balance is made available in the Program system or, at the Participant’s
request, through the contact channels indicated by the Organizer.

2. Points are valid until the end of the fourth full Settlement Year following the Settlement Year in which they
were awarded. For example, Points awarded in 2026 remain valid until 31 December 2030, unless used or
cancelled earlier in accordance with these Terms and Conditions.

3. Points cannot be exchanged for cash or paid into a bank account. Points may be used only for benefits
available in the Rewards Catalog or under a separate Promotional Campaign.

4. Points may not be sold, pledged or transferred between different Participants unless the Organizer
expressly permits this in a separate campaign.

5. The Organizer may cancel Points awarded incorrectly, without entitlement, or in connection with a
transaction that was cancelled, returned, adjusted, unpaid or deemed abusive.

6. If an adjustment results in a negative balance, future Points are first applied to offset the negative balance.

§ 8. Rewards Catalog and exchange of Points

1. A Participant may exchange Points for a Reward if the current Point balance is not lower than the current
Point Threshold shown for that Reward in the Rewards Catalog.

2. Each Reward has a Point Threshold specified in the current Rewards Catalog.

3. The Organizer may update the Rewards Catalog, including adding or removing Rewards and changing their
Point Thresholds. Changes apply prospectively and do not affect validly accepted instructions to exchange
Points.

4.The Point Threshold displayed for a Reward before an exchange instruction is submitted is informational
until the instruction is validly accepted by the Organizer. For fulfillment of the Reward, the Point Threshold
confirmed upon valid acceptance of the instruction is binding. A subsequent change to the Point Threshold
does not affect a validly accepted instruction. Points have no guaranteed monetary value and no fixed
conversion rate between Points and the retail value of a Reward applies.

5. In the event of an obvious technical or system error, or an obvious error in the displayed Point Threshold,
the Organizer may refuse to accept the instruction and inform the Participant of the correct Point Threshold.
This does not affect instructions previously validly accepted by the Organizer.

6. The Rewards Catalog may include, in particular, electronics, automotive products, home and workshop
equipment, sports and outdoor equipment, vouchers and Rewards intended for family or children’s use.
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Images and model names may be for reference if the relevant Reward clearly indicates that a current
equivalent may be provided.

7. If an ordered Reward is unavailable, the Organizer may, after agreeing with the Participant, offer a product
of similar function and value, another Reward accepted by the Participant, or return the Points used for the
order. The Participant submits an instruction to exchange Points in the manner indicated by the Organizer;
once confirmed, the corresponding number of Points is blocked or deducted from the Account.

§ 9. Delivery, collection, warranty and Reward complaints

1. A physical Reward is delivered to the address indicated by the Participant or made available for collection
in the manner specified when it is ordered.

2. If a Reward is delivered outside Poland, the Organizer may fulfill the Reward through a local or regional
supplier, including by purchasing the Reward in the Participant’s local market and arranging direct delivery to
the Participant.

3. If delivery of a physical Reward to the Participant’s country is impossible, excessively difficult or
economically unjustified, in particular due to transport, customs or size restrictions, battery-related
restrictions or availability of the relevant model, the Organizer may, after agreeing with the Participant, offera
product of similar function and value, another Reward, or a voucher that can be used in the Participant’s local
market.

4. If avoucher is offered, before the Participant accepts it the Organizer informs the Participant of the issuer,
value and basic terms of use. The voucher constitutes a separate Reward and does not introduce a fixed
conversion rate between Points and money or a right to receive the cash equivalent of Points.

5. The Organizer aims to fulfill a Reward within 30 days of confirming the instruction. For Rewards that require
ordering from an external supplier, the period may be extended, of which the Participant will be informed.

6. The Participant bears the risk of providing an incorrect or incomplete delivery address. Re-shipment may
require payment of an additional cost if the parcel was not delivered for reasons attributable to the
Participant.

7. With respect to a manufacturer’s or distributor’s warranty, the Organizer provides the Participant with
documents or information enabling the Participant to exercise the applicable rights. This does not exclude
rights arising from mandatory provisions of law.

8. A Reward correctly delivered in accordance with the Participant’s instruction is, as a rule, not
exchangeable for cash.

§ 10. Returns, adjustments and cancellation of Points

1. Areturn of goods, invoice adjustment, termination or withdrawal from an agreement, invalidation of a
transaction or non-payment results in a corresponding reduction of Qualifying Turnover and an adjustment of
Points and Status.

2. The Organizer is entitled to recalculate Points, the Status Bonus and adjustments if, after they have been
awarded, an event occurs that affects the amount of Qualifying Turnover.

3. If a Reward was issued on the basis of Points that subsequently proved to have been unduly obtained as a
result of intentional conduct or abuse by the Participant, the Organizer may demand return of the Reward, its
equivalent value, or settle that value within further participation, in accordance with applicable law.

§ 11. Abuse, suspension and termination of participation

1. A Participant may withdraw from the Program at any time by submitting a statement to the Organizer.
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2. The Organizer may temporarily suspend an Account while investigating a justified suspicion of abuse, a
system error, use of another person’s Account or another breach of these Terms and Conditions.

3. The Organizer may exclude a Participant from the Program for good cause, in particular in the event of
fraud, deliberate obtaining of undue Points, violation of law, persistent breach of these Terms and Conditions
or payment arrears exceeding 30 days, taking into account the circumstances of the case.

4. In the event of voluntary withdrawal, the Participant should use available Points before the withdrawal
becomes effective. Unused Points expire when the Account is closed unless mandatory provisions of law
provide otherwise.

5. Exclusion due to abuse may result in cancellation of Points obtained without entitlement.

§ 12. Complaints concerning the Program

1. Complaints concerning the awarding of Points, Status, Account, fulfillment of a Reward or other elements
of the Program may be submitted to: V-PROTECT sp. z 0.0., ul. Ustugowa 29, 72-010 Police, or by e-mail to
biuro@v-protect.pl.

2. A complaint should contain information enabling identification of the Participant, a description of the
event, the date or sales document number where relevant, and the expected resolution.

3. The Organizer considers complaints without undue delay, as a rule within 14 days of receipt. If the matter
requires additional findings, the Organizer will inform the Participant of the reason and the expected response
date.

4. The complaint procedure does not limit the Participant’s rights under mandatory provisions of law.

§ 13. Taxes and public-law obligations

1. The tax consequences of receiving a Reward depend on the Participant’s status, the type of Reward and
applicable law. The Participant is responsible for fulfilling their own tax obligations unless the obligation to
settle the tax rests with the Organizer.

2. If the law requires the Organizer to collect tax, prepare tax information or obtain additional Participant data
before a Reward is issued, issuance of the Reward may be conditional upon providing the data necessary to
fulfill that obligation.

§ 14. Personal data

1. The controller of personal data processed in connection with the Program is V-PROTECT sp. z 0.0., ul.
Ustugowa 29, 72-010 Police.

2. Data is processed to the extent necessary to operate the Program, manage the Account, award Points,
fulfill Rewards, handle complaints, prevent abuse and comply with the Organizer’s legal obligations.

3. The legal bases, retention periods, categories of data recipients and rights of data subjects are described in
the current information on personal data processing made available by the Organizer.

4. Data may be entrusted to entities supporting the Program system, Reward deliveries, IT, accounting or
other processes necessary to operate the Program, in accordance with applicable law.
§ 15. Amendments to the Terms and Conditions and termination of the Program

1. The Organizer may amend these Terms and Conditions for valid reasons, in particular in the event of
changes in law, technological changes, the need to prevent abuse, organizational or economic changes,
development of the Program or the need to protect Participants’ interests.
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2. Changes that materially affect Participants’ rights are communicated with appropriate advance notice,
generally not less than 30 days, unless a shorter period is required by law, a decision of an authority, security
considerations or the need to prevent abuse immediately.

3. The Organizer may terminate the Program by informing Participants at least 30 days in advance. After
termination is announced, Participants have at least 90 days to submit instructions to use their Points, unless
a longer period is specified in the notice.

4. After the deadline for using Points in connection with termination of the Program has expired, unused
Points expire.

§ 16. Final provisions

1. The previous edition of the VIPro program has been closed and settled. Points accumulated in the previous
edition are not transferred, converted or credited toward Points in the Program operated under these Terms
and Conditions. Each Participant starts participation in the Program with a balance of 0 Points, subject to
Points awarded after these Terms and Conditions enter into force.

2. Matters not regulated by these Terms and Conditions are governed by the generally applicable law
applicable to the relevant relationship with the Participant, taking into account mandatory provisions of law.

3. Marketing materials concerning the Program are for information purposes. In the event of a conflict
between marketing materials and these Terms and Conditions, these Terms and Conditions prevail, except
for the detailed terms of a duly announced Promotional Campaign.

4. If any provision of these Terms and Conditions is found to be invalid or ineffective, this does not affect the
validity of the remaining provisions.

5. These Terms and Conditions enter into force on the date they are published by the Organizer.
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APPENDIX NO. 1 -Point mechanics and Statuses

Base parameters: for each PLN 1 of Qualifying Turnover, 1 base Pointis awarded. The multiplier resulting from the
Status is applied to base Points. The Status Bonus is non-cumulative and corresponds to the highest Status achieved
in a given Settlement Year.

Status :?;::lever Multiplier Bonus Total Points at lower threshold
START PLN O 1.00x 0 —

SILVER PLN 50,000 1.05x 0 52,500

GOLD PLN 100,000 1.10x 10,000 120,000

PLATINUM PLN 250,000 1.15x 25,000 312,500

VIP PLN 500,000 1.20x 50,000 650,000
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